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Hyde Park Jewelers, premier presence in fastest
growing luxury market
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During the 2020 holidays
and the challenges the pandemic
presented, Hyde Park Jewelers
was closing one chapter of its
history in Phoenix, after 17 years
at Biltmore Fashion Park, while
“A Newspaper Dedicated to the Southern Jewelry Industry”
beginning another a few miles
up the road at Scottsdale Fashion
Square.
The jeweler’s move to the elevated luxury wing at Scottsdale
In the 28-year interim, Shelia Bayes Fashion Square, along its prestiJewelers has grown significantly in gious Crystal Court, was planned.
size and reputation. Bayes operates a “The timing was pre-determined
12,000-square-foot retail space next to a by a lease, and we decided to conTotal Wine that has proved “phenomenal” tinue in 2020. We believed in our
for business; she has been named to the plan, in our team, and in the comHarper’s Bazaar list of Top 100 Jewelers; munity to continue to support us
and she has earned the Readers’ Choice through this unprecedented time,
Award for Best Jeweler in Lexington for a and it proved to be true,” says Damon Gross, CEO of Hyde Park
dozen years running.
“I came to the jewelry business as first- Jewelers, based in Denver, Cologeneration, so I always have an outsider’s rado since 1976, with a second

store in Newport Beach, California (formerly Traditional Jewelers at Fashion Island). At one
time, the jeweler also had stores
in Aspen and Las Vegas.
Hyde Park Jewelers has been
planning for years to move its
store to Scottsdale, recognized as
one of the fastest growing luxury
markets in the world. Gross has
been impressed with the job the
shopping center’s owner, Macerich has done to bring in new
and exclusive luxury retailers.
Macerich is one of the country’s
leading owners, operators and
developers of major retail real estate, known for its unique properties in the most desirable markets.
No stranger to Scottsdale
Fashion Square, Hyde Park
opened three high-end Swiss
watch boutiques - Breitling,
Hublot and IWC - as part of the
Please see Hyde Park page 2
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Kentucky jeweler hopes to boost industry, help independents
By Wanda Freeman
For Shelia Bayes, big things happen in
twos and threes.
“All the major changes in my life seem
to come at once,” the Kentucky jeweler
says.
Her latest round of big moves: First
she sold majority interest in Gem + Jewel,
the award-winning e-commerce aggregator
she founded in 2018, to Jewelers Mutual
Insurance. Then on June 1, she became
vice president for industry solutions with
Jewelers Mutual. And on June 11, she married.
If it feels like déjà vu, well, no wonder: When Bayes was 27, with 10 years’
experience operating an absentee owner’s
jewelry shop - and while weathering a divorce - she opened her own store in downtown Lexington, Ky., buoyed by a cache
of goodwill that made up for modest cash
reserves.

perspective,” Bayes says. She values innovative ideas and takes pride in the ability of
small businesses to “pivot” in tough times
- such as the economic downturn of 2008
that saw her selling unwanted gold she had
purchased to women, urging them to try
something new and stylish in jewelry as
with their clothes.
“You’re not wearing the same clothes
you wore 10 years ago, so why wear the
same jewelry?” Please see Bayes page 2

Q: How has your store recovered since the
COVID lockdowns last year?
“The shut down for us started on
March 20 and we re-opened on May 11,
Shelia Bayes résumé is impressive
andafter
continues
to expand.
the day
Mother’s
Day last year. Dur-

ing that time, we were completely closed
down. But that didn’t mean we weren’t
busy. We kept customers informed and
engaged with initial store closure announcements and then postings that were
repeatedly. A great example is
Q: Have you ever
had to ﬁre a customer?
more lighthearted with hopeful messagthe brand’s No. 1 selling pening. Staffers did some very fun and credant, a double heart design called
“I’ve been
in retail
jewative ‘miss our customers’
videos
for our
“Love’s Crossing: At the intersecelry for 28which
years.received
In that time
social media platforms
a
tion of you and me.”
I’ve had
fire six customers.
lot of likes, shares
and to
comments.
But the
Having recently merged with
When I have
do this I’m
Facebook countdown
to ourto re-opening
Diarough Group, the world’s
about
was huge for usually
us. Our very
store direct
is pretty
spa- it,
largest rough diamond dealer,
as Imasks
am with
that
cious so wearing
and most
socialthings
distancwith divisions including a leadneed
to be communicated
ing put a lot of
customers
at ease during in
ing sightholder and several large
I simply
stop the
conthe early days life.
of returning
to retail.
About
state-of-the-art jewelry-manufacversation
and tellclosures,
the cussix months before
the COVID
turing units, Gems One is
wellWesche, owner
Holly
tomeron
they’re
Here are a
we started working
addingfired.
e-commerce
positioned to provide high quality
Wesche Jewelers
of examples.
In recent
to our website.couple
Although
people could
buy
products from the very top ofMelbourne,
the
FL
months
an olderpage
woman
Please see
Roundtable
14 came
diamond supply chain. With innointo my store with her own
vative products like specialty cut
watch battery. We told her
diamonds, the company can help
the battery replacement cost
jewelers expand market share
is $15. My wife was handling
while increasing margins. It also
the exchange. By the time I
has an innovative custom jewelry
entered the conversation the
Nick Beightel, owner
design and manufacturing prowoman stated she brought in
One Jewelers
gram, currently serving hundreds
her own watch battery, wanted
Riﬂe, CO
of stores.
to borrow my tools to open the
Partner in Marketing
back of her own watch, and not be charged. My wife and I told her
Gems One offers much more
we don’t allow customers to use our tools and that if she wanted her
than just the “right stuff” in the
battery changed we’d gladly do it for $15. The old woman continued
way of product, says George
asking for the free service. At that point I fired her. Further back in our
Prout, chief marketing offistore history we had a woman come in for a ring re-sizing. I told her we
cer. The company has a wholly
could do it but the shank of her ring was way too thin. She didn’t want
owned advertising agency, RLA
to pay for the new shank. We explained that the re-sizing would make
Please see Gems One page 6
her ring shank precariously thin. She asked for the re-sizing regardless.
Months later the shank broke. She works in the medical profession and
the constant washing and sanitizing of her hands breaks down the solder - another point we discussed with her. She had the ring repaired at
a jewelry store 30 miles away. She then came back to our store insisting
she get the new ring shank for no cost. Our discussion on the matter
went nowhere. And, I fired her.”
Please see Roundtable page 27

Gems One, The Right Stuﬀ
By Deborah Yonick
Every jewelry manufacturer
proclaims their jewelry sells.
But the New York-based
Gems One can point to consistent
best sellers year after year, as it
nabs between nine and 13 of the
top 15 selling products, for the
past eight consecutive years, cited in the Edge Retail Academy’s
December KPI (Key Performance

Indicator) Reports that track the
sales of 1,200 independent jewelry stores nationwide.
A testament to its market understanding and trends forecasting ability, Gems One is recognized as a leading manufacturer
of classic and on-trend diamond
and gemstone fine jewelry styles,
in the right quality and at the
right price, shelf-stocked so that
jewelers can sell it quickly and

Retailer Roundtable
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Gems One founder Prem Jain (r) with his son, company CEO, Anuj.
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Hyde Park Jewelers’ luxurious new store at Scottsdale Fashion Square in Scottsdale, Arizona.

Retailer Roundtable

Le Vian builds Jewelry
Lifestyle Network
By Deborah Yonick

Leonardo Kashi
has been a popular
personality on the road for Le Vian, the
New York-based, family-owned, celebrity
jewelry brand of Chocolate Diamond fame.
The charismatic, Italian-born traveltravel
ing salesman has been a favorite headliner

But in early January 2020, he approached his boss, CEO Eddie LeVian, to
say that after 28 years with the company he
could no longer continue life on the road,
almost missing the chance to say good-bye
to his late father, and missing time spent
with his growing family. Not wanting to

Leonardo Kashi (r) chatting with gem explorer Yianni Melas, who discovered the
African gem aquaprase, which is marketed by Le Vian as Peacock Aquaprase™.
for the brand at trunk shows nationwide for
nearly two decades. Kashi loves entertainentertain
ing, educating and engaging with customcustom
ers, often breaking into song and dance,
always looking to make people feel happy.

lose a company star, LeVian asked Kashi
to consider what he’d like to do.
Some days later, while at a trade show
in New York, Kashi started filming behind
Please see Le Vian page 22
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PRINT
Southern Jewelry News and Mid-America Jewelry News
are committed to serving independent jewelry stores
and industry professionals all across America.
We are currently the only major jewelry publication
to print 12x a year uninterupted for the last 33 years.
Our years of experience, reach and value have made us
the longest running jewelry publication in America.

EXCLUSIVE DEPARTMENTS
FEATURED EACH MONTH
RETAILER FEATURE
RETAIL ROUNDTABLE
SUPPLIER SPOTLIGHT
EXPERT COLUMNISTS
ON THE MOVE
WHAT’S NEW
INDUSTRY EVENTS
FURRY FRIENDS ON THE JOB

CIRCULATION 20,206
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CLASSIFIED
ADVERTISING

Jewelry News Classiﬁeds
POSITIONS AVAILABLE
Seeking Experienced Bench Jeweler
Pollock’s Jewelers is looking for an
experienced bench jeweler to support our
jewelry repair needs. The Bench Jeweler
is primarily responsible for setting,
repairing, cleaning, and maintaining
merchandise consistent with Pollock’s
quality standards and service. Experience
in custom design is helpful as is
experience with Gem Vision. Please text
or call Clayton Hill at 606-831-4947
for more information.

Seeking experienced salesperson
for Lab Grown Diamonds/Jewelry
We are a full service company
with all the basics in jewelry and
diamonds. We carry small to big
diamonds. All territories are
available with GREAT commission
and incentives available as well.
Multiple lines allowed.
Call 212-944-9290 or email:
cvddiamondjewelryinc@gmail.com

Jewelry News Classiﬁeds
WANTED TO BUY
We Buy Gold

Up to 99% for your
scrap gold
Immediate Payment
Melt Assay Refining
Manhattan Gold & Silver
45 West 47th Street
New York, NY 10036

CONVERT SILVER
to CASH!
TEL: 800.270.4009

Will buy oddlots, new or used
sterling flatware, hollowware.
Careful evaluation for maximum value.

3164 PEACHTREE ROAD ATLANTA,GA 30305
BEVERLYBREMER.COM

ImmEDIATE CASH
NOW BUYING WATCHES
and WATCHBANDS
From Timex to Rolex
ALL GRADES
From 5¢ to $50,000
NEW OR USED
Yes, we still buy
Sterling, Stainless Steel, and
Silver Plate Flatware.

Immediate
Payment

Email: cmdiamond@gmail.com
Follow us on Twitter
@SJMAJewelry News

We Will Travel To Buy Your Entire Store
Call:
Mr. Neff • 770-396-1787

Member
Polygon
SJTA

Since 1975
SHAI GUT INC
800-822-0608

BUYING DIAMONDS
ALL SHAPES SIZES
& QUALITIES

Enterprises, Inc.

Since 1974

5579B Chamblee Dunwoody Rd. #215 • Dunwoody, GA 30338

JEWELRY STORE
FOR SALE

SCHOOLS/
EDUCATION

Owner Retiring - Upscale Full
Service Jewelry Store for Sale

MAJN

Call now to help.
1-800-996-4100
www.stjude.org

ADVERTISE
HERE!
Get your ad
you have a Furry Friend that helps out in
in Do
front
of
your store? We want to hear from you!
our 20,000 +
readers

• Are you taking advantage of paid advertising
on your store’s social media platforms?
• Do you usually generate sales through
social media?
• Is your current social media helping you meet
your brand awareness and sales goals?

OH# 96-04-1443T
Paris Junior College’s

Texas Institute of Jewelry Technology

Jewelry
Gemology

If you answered no to any of these questions,
it’s time to consider a new strategy. We can
customize a social media plan for your store
that will convert traffic into sales and help
you reach your goals. Contact us today
to get started.

Horology
CAD/CAM

www.parisjc.edu/tijt • 903-782-0380

SJN MAJN
eNews

Latest Industry News • Exclusive
Proﬁles of Retailers & Suppliers
• Expert Columnist • Industry
Events New Products & more!

615-256-3393 ext. 1000
contact@harmongrp.com Harmongrp.com

Touched Impressions
Custom Fingerprint Jewelry
We work with all independent jewelry stores.

One-time orders gladly accepted.
No minimums. No buy-ins.
PLEASE SUPPORT OUR ADVERTISERS
WHO HELP MAKE SOUTHERN JEWELRY
NEWS FREE OF CHARGE TO YOU!

• Laser Welding
• Ring Sizing - all metals
• Prong and Tip work
• Stone Replacements

www.TouchedImpressions.com

992 Davidson Drive, Suite J •Nashville, TN • 37205
(615) 354-6361 • TouchedImpressions@gmail.com

P.O. Box 31728
Knoxville, TN 37930
Arvind Zaveri
Raj Zaveri
800-222-8065
865-693-4939
865-694-4088 (fax)

K-Star Corp.
P.O. Box 31903
Knoxville, TN 37930
Nick Zaveri
Girish Zaveri
865-694-5411
865-694-5412
865-694-5413 (fax)

GOLD • SILVER • PLATINUM • DIAMONDS

refiner of precious metals

1146 E. 61st St.
Tulsa, OK 74136

GEIB REFINING CORP.
Small lots are our specialty

SJN

399 Kilvert Street

Warwick, RI 02886

800-228-4653

MAJN
PLEASE SUPPORT
OUR ADVERTISERS
WHO HELP
MAKE SOUTHERN
& MID-AMERICA
JEWELRY NEWS
FREE OF CHARGE
TO YOU!

Advertisers
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“Compare Our Prices”

Importers of Diamonds and Gems*
Manufacturers of Mounted Goods * Also Diamond Jewelry

Virgo Star, Inc.

soonerrepair@cox.net

Take a second to do a social media check-in:

Jewelry Store for Sale
Owner Retiring

SJN

Since 1990

918-742-GOLD

Can you imagine...

a world without children?

You CAN Convert Your
Tell us about it and send a picture to
Social Media Traffic into Sales.
bill@southernjewelrynews.com

Free standing store, in business for almost
40 years. Surrounded by an high-end
neighborhood. Showroom has over 1500
sq. ft., along with fully equipped repair
shop on site and office space. Safe,
showcases and POS. Available turnkey
with or without inventory. Send inquires
to: martha@southernjewelrynews.com
Subject Line: Full Service Jewelry Store

60+ year old business, in SW Georgia.
Located in an afﬂuent, upscale community
of approximately 50,000. 4400 sq.ft.
Long Term Lease available. Full Service
Shop and Bench Jeweler. Huge walk
in vault. MAY be purchased FFE only
or Turnkey including inventory. Contact:
martha@southernjewelrynews.com
Subject line: SW Georgia

Find us on
Facebook:
Southern Jewelry News

R E PA I R

A FULL SERVICE
TRADE SHOP
“Helping jewelers with
their repairs for 30 years”

GOODS FOR SALE

Looking to purchase
Loose Diamond companies
with established customer
base. Brokers welcome.
Call 212-944-9401

212-398-1454
www.mgsrefining.com

SERVICES TO THE TRADE

SOONER
Why wait 3 weeks?

In one day - out the next!

Professional Bench Jeweler to the Trade

When your
company is
in need of
a reliable
repair shop.
Chuck Koehler, Jeweler/Gemologist
992 Davidson Drive, Ste J Nashville,TN 37205
615-354-6361 www.CMKCompany.com

Is Your Business
Retirement Ready?
Whatever your exit plan is,
contact Edge Retail Academy
to learn how to get your
jewelry business into its best
possible shape.

877.569.8657 x1
EdgeRetailAcademy.com

ADVERTISE
HERE!

Get your ad in front of our
20,000 + readers
Email martha@southernjewelrynews.com
for more information

Per column inch (2”x1”) $110.00*
All classifiied ads are PREPAY, credit cards are not
accepted. Closing dates for classifieds are around
the 7th of the month prior to each issue. BLIND
CLASSIFIED: Add $25.00 to cost if replies are to be
forwarded to Newsmith, Inc. *Cost includes free
typesetting if needed.
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PRINT SIZES AND RATES
1/2 Page
12x $1,800
6x $2,000
1x $2,300

Full Page
12x $2,700
6x $2,950
1x $3,300

Standard Size
10 x 13 1/4

Trim: 10 3/4 x 14
Bleed: 11 1/4 x 14 1/2

Standard Size
10 x 7

1/2 Horizontal
Trim: 10 3/4 x 7 3/8
Bleed: 11 1/4 x 7 7/8

Standard Size
8x9

1/2 Standard
Trim: 8 3/8 x 9 3/8
Bleed: 8 7/8 x 9 7/8

1/3 Page
12x $1,500
6x $1,650
1x $1,850

Standard
Size
5 x 13 1/4

1/2 Vertical
Trim: 5 3/8 x 14
Bleed: 5 7/8 x 14 1/2

Standard
Size
4 x 13 1/4

Trim: 4 3/8 x 14
Bleed: 4 7/8 x 14 1/2

1/4 Page
12x $1,425
6x $1,550
1x $1,750

Two Page Spread
12x $4,500
6x $4,900
1x $5,325

1/32

Standard Size
20 3/4 x 13 1/4

Standard
Size

Standard Size
6x6
Trim: 21 1/2 x 14
Bleed: 22 x 14 1/2

1/4 Square

* Ask about custom sizes.
SPECIAL POSITION: All ads requiring special positions will be
charged an additional 15% over the quoted rate, minimum charge
for special position is $100.00. Special position requests will be
handled on a first come, first served basis

SJN MAJN
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Standard Size
10 x 3 1/2
1/4 Horizontal
Trim: 10 3/4 x 3 7/8
Bleed: 11 1/4 x 4 3/8

1/16

4x9
1/8
1/4 Vertical

			12x
1/8 Page
4 x 4 $850
1/16 Page
2 x 4 $425
1/32 Page
2 x 2 $300

6x
$900
$500
$350

1x
$1,000
$550
$400
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POST PRESS PRODUCTS AND SERVICES
TURN KEY FLIERS

Shipping insurance is stress free
when you select Berkley

SJN and MAJN offer a complete turn key flier service
for our customers. Just send in your print ready files
and we will print, insert and mail your fliers to our
readers. We offer 2 to 16 page standard fliers. We also
offer large tabloid sized fliers.

SATURDAY & SUNDAY

OCT 24-25, 2020
CONFERENCE:
FRIDAY, OCTOBER 23

COBB GALLERIA CENTRE, ATLANTA

Pages
2 page
4 page
8 page
2 page TABLOID
4 page TABLOID

Shipping insurance made easy
With Berkley Asset Protection, shipping coverage is part of your Jewelers Block
policy. Easy!
To keep your insurance premium affordable and your business profitable, follow the
advice on our Shipping Guide at BerkleyAssetPro.com/ShippingGuide.
- Umbrella & other commercial coverages
- Jewelers Block
- Lavalier Personal Jewelry Insurance
- Business Owners Package
While online buying is a valuable
- Workers Comp Dividend PlanWe are open for business! The

You’ve come to expect the best
Atlanta Jewelry Show has been
resource, it is clear that nothing
education from the Atlanta
855.444.0198
committed to providing a space
replaces seeing products in
Jewelry Show. And with good
Ask us for a quote today!
marketing@BerkleyAssetPro.com
for independent jewelers and
person and doing business
reason! We have curated a
BerkleyAssetPro.com
suppliers to meet, learn and
face to face. Our exhibitors
small, but mighty track of timely
Berkley Asset Protection, a Berkley company,
the only for
specialty
insurance provider
conductisbusiness
70 years.
are excited to see you! We are Lavalier.com
sessions that are guaranteed to
that offers insurance for all aspects of While
jewelryour
and
artsmay
businesses:
jewelers
block,to feature your favorite
fallfine
event
look
thrilled
help your business thrive in the
fine art, commercial property and liability,
and workers’
compensation,
as together with new vendors
diﬀerent,
the return
to the trade as well
lines
“next normal.” The AJS ConnectED
in October. Visit the Exhibitor
Conference will be oﬀered on
Lavalier Personal Jewelry Insurance. show ﬂoor brings a semblance
of normalcy and optimism to
list on our website to see who is
Friday, October 23, and registration
these
uncertain
times.
showing
at
AJS
this
fall.
is open at the AJS website.
Products and services are provided by one or more insurance company subsidiaries of W. R. Berkley Corporation. Not all products and services are available

The health and safety of our
community is and will always
be our top priority. With guidance
from our state and local health
authorities, we want to assure
you that we are doing everything
possible to provide a safe and
productive shopping experience.
Please visit the SAFETY SHINES
PLAN on the AJS website to
learn more.

in every jurisdiction, and the precise coverage afforded by any insurer is subject to the actual terms and conditions of the policies as issued.

REGISTER NOW

800.241.0399

atlantajewelryshow.com

BELLY WRAPS

INSERTS

Wrap your ad around the
cover of SJN/MAJN for
maximum exposure!
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Insert your flier in our
publications for as little as
15 cents each!

FRONT PAGE
STICKER ADS

SJN MAJN
Southern Jewelry News

Mid-America Jewelry News

Give us a call and let us give you a
quote or answer any questions regarding
inserts, sticker ads or fliers.

336-389-1950

SJN MAJN
Southern Jewelry News

Mid-America Jewelry News

2021 AGTA _SJN/MAJN Stick_ STD Tucson 3 x 3.indd 1

9/9/20 1:23 PM

3”x 3” Ad

2021 AGTA _SJN/MAJN Stick_ STD Tucson 3 x 3.indd 1

9/9/20 1:23 PM

$2,500
per paper
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ONLINE
SOUTHERNJEWELRYNEWS.COM
MIDAMERICAJEWELRYNEWS.COM

A
1480 x 360

Completely Redesigned!
The websites for Southern and Mid-America
Jewelry News have been totally redesigned
to reflect a modern, clean, and user friendly
experience. You will still find all of the great
news coverage, from expert columnists to
exclusive content only found on the Southern
and Mid-America Jewelry News website.

B
300 x 250

These are just a small sample of categories
and information you will enjoy on
our new site:

C
300 x 600

• Exclusive Retailer Features
• Exclusive Retail Roundtable Questions
• Exclusive Supplier Spotlights
• New Products and Services
• Promotions and Design Awards Winners
• Industry Events
• Tradeshow News
• Furry Friends on the Job
• Expert Columnists in the fields of sales,
gemology, technology and store
management
• Classified Advertising

Position

SJN MAJN
Southern Jewelry News

Mid-America Jewelry News

Size

D
300 x 250

Mobile size

Rate ( 20% share-of-voice)

A Large Billboard 1480 x 360

375 x 152

$900/mo.

B Side Banner #1 300 x 250

300 x 250

$500/mo.

C Large Banner

300 x 600

300 x 600

$650/mo.

D Side Banner #2 300 x 250

300 x 250

$240/mo.

2006 New Garden Road • Suite 208 • Greensboro, NC 27410 • Tel: 336.389.1950 • email: info@southernjewelrynews.com

ONLINE ADVERTISING - SPONSORED CONTENT
Standard package consists of the following:
• Full landing page on our website with your images and editorial copy.
• Two insertions of your image and story lead-in from our eNews newsletter that, when clicked, goes directly to your
page on our website
• Prominent placement of your image and story lead-in on our home page for a determined amount of time that, when
clicked, goes directly to your page on our site.
• Your ad remains PERMANENTLY on our site, categorized under sponsored content for future page views.
PRICE: $1,500 (frequency discounts available)
Add-on’s to support your content:
• eNews newsletter ads that can link to your site or your web ad on our site ($160 - $300).
• Site-wide web ads to get more interest in your site and/or sponsored content ($192 - $720).
• Print ads – get your message out to our ENTIRE audience by placing a print ad in conjunction with your web ads.
All above supporting ads oﬀered at 20% oﬀ
Customer supplied materials:

When creating images avoid too

TIP! much information and small fonts!

• Editorial copy for the sponsored content landing page.
• Images for the supplied editorial copy. Please furnish the following images: (see circled below)
• A large image size for the header on the landing page (2000 x 600)
• 2 images; 600 x 500 image for our eNews and a 360 x 257 for the site homepage.
• Any supporting images for placement in your content copy.
• All links for the content
• All appropriate eNews, website and print ad(s) where applicable.

Sponsored content package includes your furnished editorial copy and photos placed
in our eNews newsletter that, when clicked, goes to your advertorial content on our
site. Also, we include your supplied content on our homepage for a period of time.

YOUR EDITORIAL COPY IN
OUR eNEWS NEWSLETTER

Image size
600 x 500

SJN MAJN
Southern Jewelry News

Mid-America Jewelry News

YOUR SPONSORED CONTENT
LANDING PAGE

HOME PAGE PLACEMENT OF
YOUR EDITORIAL COPY

Image size
360 X 257
Image size
2000 x 600

2006 New Garden Road • Suite 208 • Greensboro, NC 27410 • Tel: 336.389.1950 • email: info@southernjewelrynews.com

ONLINE ADVERTISING - WEBINARS
Webinars - Hosted by customer:
Southern Jewelry News/Mid-America Jewelry News promotes and generates attendees to your webinar by:
• Placing your ads on our eNews newsletter directing customers to sign-up for your webinar (4).
• Placing your ads on our website directing customers to sign-up for your webinar (one month).
• Post/boost your webinar on social media.
• Press release in our eNews announcing your webinar.
• Solo eblast (1)
• Introduction for the webinar or SJN/MAJN hosting by request for an addtional charge.
PRICE: $2,850

Customer supplied materials:
• Press release
• Ads for eNews and website.
• Links for webinar sign-up.
• Pre webinar introduction run-through with our moderator

Southern Jewelry News and Mid-America Jewelry News can help promote your
webinar. Let us increase attendees at your webinar with a coordinated campaign
using our newsletters, website, social media and eblasts.

SJN MAJN
Southern Jewelry News

Mid-America Jewelry News

2006 New Garden Road • Suite 208 • Greensboro, NC 27410 • Tel: 336.389.1950 • email: info@southernjewelrynews.com

ONLINE ADVERTISING - CATEGORY TAKEOVER
Takeover an entire category page on the Southern & Mid-America website:
• You choose the category page.
• You choose the amount of time (minimum of 2 weeks)
• Your ads will consist of:
- 1480 x 360 Large Billboard ad
- 300 x 600 Large Banner ad
-  (2) 300 x 250 Side Banner ads
• Press release in our eNews to support your takeover by driving customers to your category page.
PRICE: $499/week
Customer supplied materials:

        

• Customer supplies all ads for the page*:
- 1480 x 360 Large Billboard ad
- 300 x 600 Large Banner ad
-  (2) 300 x 250 Side Banner ads
• Supporting press release.
* Customer may rotate or change ads at any time during their ad run.

Our Category Takeover allows your company to have ALL of the ads on one page.
See the categories below along with the layout for your ads.

YOUR AD

CATEGORIES:

Featured Retailers
Retail Roundtable
Supplier Spotlight
Furry Friends
Industry Events
On the Move
Other News
Tradeshow News
What’s New
Classifieds

YOUR
AD

YOUR
AD

YOUR
AD

SJN MAJN
Southern Jewelry News

Mid-America Jewelry News

2006 New Garden Road • Suite 208 • Greensboro, NC 27410 • Tel: 336.389.1950 • email: info@southernjewelrynews.com

eNews NEWSLETTER
A
600 x 150

EMAIL
MARKETING

SJN
Southern Jewelry News

The Southern and Mid-America Jewelry News eNews
weekly newsletters brings all of the current industry
news straight to your inbox. Our newsletter consistently
has strong open rates and puts your ad in front of
thousands of potential customers. Call today to start
your ad campaign with us!

MAJN
Mid-America Jewelry News

eWEEKLY

B
600 x 150

12,115 AVERAGE EMAILS SENT
C
400 x 150

16.9% OPEN RATE
15.8% CLICK-TO-OPEN RATE

Position

Size

Rate

A Leaderboard 1

600 x 150

$375

B Leaderboard 2

600 x 150

$300

D
400 x 150

Banners C and below (in the news ﬂow)
400 x 150

$200
E
400 x150

Notes for submitting newsletter ads:
File types: JPEG, GIF, PNG. Resolution should be 72 dpi. Email does not support flash.
GIF’s can be animated. Not all email clients support animated GIF. First frame of image will be
shown if animation is not supported.
For ads with a white or light background, include a small dark, border. Use the largest font
possible.
Email the ad along with the link to: martha@southernjewelrynews.com

SJN MAJN
Southern Jewelry News

Mid-America Jewelry News

F
400 x 150

2006 New Garden Road • Suite 208 • Greensboro, NC 27410 • Tel: 336.389.1950 • email: info@southernjewelrynews.com

ADDITIONAL EMAIL ADVERTISING OPPORTUNITIES

SOLO EBLAST

HEADER

Individual eblast with your ad.

$1,500
Ad size 600 x 1370

GROUPED
EBLAST
Grouped e-blasts
consist of several
600 x 600 ads emailed
as a group before major
trade shows or other
promotions.

A
Position 1

B
Position 2

C
Position 3

ONLINE CLASSIFIED ADVERTISING

ONLINE
CLASSIFIEDS
Our classifieds are now
available online! Call or email
martha@southernjewelrynews.com
today to get a quote. Combine your
online ad with a print ad for a
discounted rate!

SJN MAJN
Southern Jewelry News

Mid-America Jewelry News
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